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Congratulations
Congratulations on downloading this short guide on tips 
to designing your own leaflets that resonate with your 
target market.

Hopefully it will give you 
some ideas of how to 
lay out your leaflets in 
an effective way, that 
enhances your story 
and brand.
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Tips to designing an effective leaflet
Some of the key points to consider when designing your 
own leaflets:

• Purpose

• Font hierarchy

•  Font suitability

• Message

•  Clarity

•  Colour

•  Images

•  Call to Action
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Purpose
What is the purpose of your leaflet? Is it a general services 
leaflet that showcases your company or organisation and 
the services or products that you provide your clients?

Or, is it a leaflet to promote an event or a particular product 
or special offer?
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Purpose - leaflet type - DL ROLL fold leaflet
The type of leaflet you have in mind, will usually determine 
the shape of the leaflet you need.

For the services type of leaflet, a good option is a ‘DL Roll 
Fold’ leaflet. This is an A4 page divided into 3 sections of 
99mm x 210mm.

This allows different 
elements to be highlighted 
in their own sections.
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Purpose - leaflet type - A5
The type most often used to promote an event or  
offer is an A5 leaflet (148mm x 210mm) either single  
or double sided.

This allows you to put the key information on the front, with 
more in depth information 
and Call To Action and bio 
details on the reverse.



call me now!
I help you create beautiful, 
effective marketing materialVideography, design and photography

9 Thornwell Court, hanwell London W7 2PR   www.iconiccreative.co.uk   info@iconiccreative.co.uk   0775 341 3005
© Iconiccreative videography, design and photography 2017

Fonts
Using fonts effectively and choosing the right font, really 
helps get your message across effectively. Sans serif fonts 
are good for public facing documents, serif fonts are good 
for official documents, and so on.

Getting the balance between font size and weight,  
helps you highlight the important elements to showcase 
your event.
Handwritten fonts are more cursive than script 
fonts and create the handwritten look
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Font hierarchy example
Header/
TitleBody text header Body text

Bulleted textCall To ActionOffer text

Quote

Caption
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clarity & white space
Using font hierachy and white space helps guide your 
viewer through your message/story. Don’t make the 
mistake of trying to 
add too much text or 
too many images.
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colour
Obviously colour is a very important aspect of your leaflet. 
Firstly, there are your brand colours. But then consider the 
mood of the leaflet you’re creating.

Knowing about the Colour Wheel will help you decide  
what other colours to use. For instance, the complimentary 
colour for blue  
is orange, opposite 
blue on the  
colour wheel.
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colour
Also, colours have different 
meanings, and can affect how your 
leaflet is viewed.

For instance, businesses tend to 
use blue, as it looks professional, 
green is used for natural and 
healing businesses, purple tends 
to be used for luxury or spiritual 
products or services and so on. 
Check on the internet for the full 
array of colour meanings.



call me now!
I help you create beautiful, 
effective marketing materialVideography, design and photography

9 Thornwell Court, hanwell London W7 2PR   www.iconiccreative.co.uk   info@iconiccreative.co.uk   0775 341 3005
© Iconiccreative videography, design and photography 2017

Images
A picture is worth 1000 words and can bring your  
project to life

• Add colour

• Break up text blocks

• Stands out

•  Adds interest and  
draws the eye

Roland Rivron
© Iconiccreative Photography 2014
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images 
• Connect with your audience 
 -  evoke feelings and emotions

•  We all take in information in 
different ways 
 - we buy with our eyes

•  Showcase/support/sell your  
product/service 
 -  guide your customer through your story

 -  make it a desired item
 -  highlight features and benefits

Joanna Lumley and Elliot Grove 
© Iconic Creative Photography 2016
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call to action
The whole purpose of your leaflet is to raise awareness 
of either your company or your event. To ensure that you 
get the benefit from your hard work, your Call to Action 
information needs to be legible.

Consider your audience. For instance, are they a mature 
audience? Ensure that your contact number and email 
details are large/bold 
enough for people to 
read them easily.
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extra tips
•  RNIB recommend 12pt as a 

minimum point size  
for body text

•  Business card text minimum  
of 7pt

•  Keep important information such as emails, telephone 
numbers at least 3mm from edge - if too close it may  
get cut off when guillotined

•  Spell check your work and get another person to read it 
through before doing your final output.
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•  Bleed - what is bleed? - where blocks of colour, 
line or image bleed over the edge of the page. This 
stops any white lines appearing if the paper slips 
when the printer guillotines it

 - defined by ‘trim/crop’ marks in the artwork

•  DON’T USE COMIC SANS (unless your project is 
specifically for children)! It’s the most despised font 
in the design industry and your credibility will drop 
accordingly

extra Design tips
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Endnote
Hopefully you found this guide useful and that it sparked 
some ideas on how you can create effective leaflets for your 
marketing campaign.

If you would like to know more, I offer a free 20 minute 
consultation. Or if you would like more in depth tuition on 
using images in your design projects,  
I offer private tuition sessions at £65 
for 1 hour or 6 sessions for £360.

Call me on 0775 341 3005  
or email info@iconiccreative.co.uk.
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